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Wine consumption worldwide from 2000 to 2020 (in million hectoliters)
Global wine consumption 2000-2020

Note(s): Worldwide; 2000 to 2020

Further information regarding this statistic can be found on page 8.
Source(s): OIV; ID 232937
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http://www.statista.com/statistics/232937/volume-of-global-wine-consumption


Wine production worldwide from 1990 to 2020 (in million hectoliters)
Global wine production 1990-2020

Note(s): Worldwide; 1990 to 2020

Further information regarding this statistic can be found on page 8.
Source(s): OIV; ID 397870
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http://www.statista.com/statistics/397870/global-wine-production




TASTE SUSTAINABILITYHEALTH

3 CLAIMS



The winemaker points out that in a blind tasting they 

are very difficult to distinguish, even for experts. 

Although she points out: "An organic or biodynamic 

one can easily be distinguished by its texture, 

authenticity and flavor. The sensations and emotions 

that it can transmit to us are much stronger than 

those that a conventional one can transmit to us.



https://www.visitnapavalley.com/wineries/your-winery-personality/

https://www.visitnapavalley.com/wineries/your-winery-personality/


Total area designated to organic viticulture in Italy between 2009 and 2019, by stage (in hectares)

Organic viticulture in Italy 2009-2019, by stage

Note(s): Italy; 2009 to 2019

Further information regarding this statistic can be found on page 8.
Source(s): SINAB (Italy); ID 641574
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http://www.statista.com/statistics/641574/organic-viticulture-in-italy-by-stage


Consumption volume of organic wine in Italy in selected years between 2013 and 2023* (in million 
bottles)

Organic wine consumption volume in Italy 2013-2023

Note(s): Italy; 2020

Further information regarding this statistic can be found on page 8.
Source(s): Sudvinbio; IWSR; ID 1101437
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http://www.statista.com/statistics/1101437/organic-wine-consumption-volume-in-italy


Sales volume of organic wines in Systembolaget stores in Sweden from 1st quarter of 2017 to third 
quarter of 2020 (in 1,000 liters)

Quarterly sales volume of organic wines in Systembolaget stores in Sweden 2017-2020

Note(s): Sweden; Q1 2017 to Q3 2020

Further information regarding this statistic can be found on page 8.
Source(s): Systembolaget; ID 757068
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http://www.statista.com/statistics/757068/quarterly-sales-volume-of-organic-wines-in-systembolaget-stores-in-sweden
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Distribution of the estimated sales value of organic wine in France in 2018, by sales channel*

Sales value of organic wine by sales channel in France 2018

Note(s): France; January to April, 2019

Further information regarding this statistic can be found on page 8.
Source(s): Agence Bio; AND-International; ID 953613
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http://www.statista.com/statistics/953613/sales-value-organic-wine-sales-channel-france


https://www.internetlivestats.com/
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Hosting
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INTERNET

Users



• eCommerce

• Brand Image/Awareness.

• Lead generation. Catalogs. Showcase.

• (Self)service.

FAQ.

Loyalty programs, gamification



The ease of use and learnability of a human-made 
object such as a tool or device. 



The future present

is mobile



The near future is
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SEO



Googlebot is crawling the web and gathering all 
the websites in the Google's databases



In a search, if you were Google 

¿witch websites would you show? 
and 
¿in witch order?

1 - Webs that deal with the subject

2 – From more important to less 



YOU ARE DEALING WITH ROBOTS 
(ALGORITHMS) NOT HUMANS











Buil y Gine Cellar
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Google Ads Account

summer

red white

organic
red
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• Different page for every Ad, never the 
homepage.

• Offer the promised information in an 
appealing way. 

• Clear and visible Call-to-action.
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Web 1.0



Web 2.0



Number of social network users worldwide from 2017 to 2025 (in billions)
Number of global social network users 2017-2025

Note(s): Worldwide; 2017 to 2020

Source(s): Statista; ID 278414
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http://www.statista.com/statistics/278414/number-of-worldwide-social-network-users


Social networks worldwide ( January 2021) ranked by number of active users (in millions)

Global social networks ranked by number of users 2021

Note(s): Worldwide; January, 2021; social networks and messenger/chat app/voip included; figures for TikTok does not include Douyin

Source(s): We Are Social; Various sources (Company data); Hootsuite; 
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To establish relations

Messaging

To share multimedia content



Social networks can be used to connect with customers, not to sell to 

them.

In social networks people talk to their Friends, share pictures, watch 

videos, discover interesting articles and so on. You must be very careful 

in this space.

They are having fun







Facebook is a social network created for 

people to connect with their friends, 

family, co-workers or people with similar 

interests.



Try to be useful, 

try to be fun and 

talk about your product 1 of each 5 posts. 

Don’t promote your product all the time

TIPS









¿What’s going on?

¿What are people talking about?
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Lots of users: 1.200 millions with exponential growing.

Very actives.

Create engagement: closeness, conversation, Brand interaction.





Transmission of messages that boost the memory and generates image.

Create interaction.

It helps SEO.

Repository of institutional contents.









They can be talking about your wine.

¿Are you interested in knowing what 

they are saying?



• Monitor the brand

• Measure campaign effectiveness

• Understand customers

• Customer service

• Ideas for future campaigns

• New product ideas

• Competitive intelligence

http://socialmention.com/
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• Cheap.

• Campaigns are easy to design and implement.

• Speed of response and immediacy. (48 h.)

• Direct and personalized communication.

• Flexibility of formats. (newsletter, survey, offers, invitations, etc.)

• Measurement.

• Quick test and changes.

• Segmentation.
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MARKETPLACES
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